


HIGHLIGHT REEL | $2,250

Just the important bits - an easy to digest video that is designed to cover the essentials
of your day. Averaging 2 to 3 minutes in length and comes with 5 hours of coverage.

MUSIC VIDEO | $3,000

A heavily edited, super stylish music video of your wedding day - distilled down into the
length of one or two songs. Usually averaging 5 minutes in length - and typically without
any dialogue. My main focus is to create a high energy edit that is fun, enjoyable to
watch and easy to consume. This package comes with 8 hours of coverage, free drone
footage and a post wedding interview video.

HOME MOVIE | $4,750

A longer documentary format that is inspired by the feeling you get while watching VHS
home movies. Typically averaging 10 to 15 minutes in length - with a heavy focus on
dialogue and covering the tiny intricacies of the day. There is a carefully crafted balance
of music elements and interviews woven together to tell the full story of the day. This
package comes with 8 hours of coverage, VHS coverage + 2nd shooter, free drone
footage and a post wedding interview video.

REHEARSAL DINNER | $1,200 (3 HRS)
AFTER PARTY COVERAGE | $300 / HR
VHS COVERAGE + SECOND SHOOTER | $750


http://www.apple.com
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Yeah, definitely! | find that my creativity really peaks when | am well fed - and | kindly ask
that a plate be put in for me (and my second shooter - if hired) so | can keep that creative

energy flowingfor the @gntire day.




Despite receiving my degree in education and spending
five years as an elementary school teacher - my passion
since | was a child has always been live music. | left my job
in education to tour the country professionally as a
musician - and it was there that | began my journey in
videography and photography. What started out as a
simple way to capture my adventures and keep my loved
ones up to date on what | was experiencing - quickly
turned into a career of capturing memories and events
for professional touring musicians, multiple Grammy
nominated artists, as well as filming hundreds of special
events and dozens of weddings.

My camera has taken me to some incredible places such
as India, Asia, South America, Europe, Russia and the
entirety of the United States.

My approach has always been to form a deep connection
with those around me in order to capture authenticity on
film. My main focus is capturing the raw and intimate
moments - the things that you wouldn't typically get to
see - and the tiny details that will put a smile on your face
when you revisit them many years down the road.

Clients

Godsmack, As | Lay Dying, In Flames,

Andrew WK, Four Year Strong, Memphis May Fire,
Pure Noise Records, Nuclear Blast Records.

Contact
mike.demellia@gmail.com
(978)476-9018

Instagram: @mike.demellia
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http://mikedemellia.com

